1. Ecommerce using newsletter from the headmaster
 
2. Link on the school’s web site for ecommerce and ad service online
 
3. Email parents the link where ever possible(instead of doing fund raisers, assign each staff member 25 seniors in order to get images from the seniors and their parent email addresses)
 
4. Do a Papa Ginos, Pizza Hut and Dominos turn key fundraiser
 
5. Underclassmen out reach through the superlatives and interaction with the class officers.
 
6. A letter home to the freshmen parents in September offering them the opportunity to buy the yearbook at a discount price for the month of September only
 
7. Get color pages submitted earlier versus later
 
8. Charge more for the yearbook (let me know if you want me to change the pricing this June)
 
